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1. Executive Summary 

1.1. The 2011 Census User Satisfaction Survey (USS) was a voluntary survey of Census 
users who had either contacted the Customer Services Team in the Census Office for 
Northern Ireland with information-related queries or played a key part in the development 
and management of the 2011 Census. 

1.2. Participants were contacted directly with a covering email explaining the purpose of the 
USS and containing a link to an electronic questionnaire designed to provide some insight 
into customers’ overall level of satisfaction with the outputs (in terms of scope and access 
etc) and elicit suggestions they might have for the future. 

1.3. The initial email inviting customers to take part in the survey was sent out on Monday 
8 September 2014, with reminder emails sent out on Tuesday 16 September and Tuesday 
23 September.  Finally, a reminder was included in the Census Newsletter emailed out on 
Thursday 25 September.  The closing date for receipt of responses was Friday 
26 September. 

1.4. The results, which are based on a total of 42 individual responses, are presented on a 
question by question basis.  The main findings are that 39 respondents believed that the 
schedule of results was communicated either very well or well, 33 were either very 
satisfied or satisfied with the range of outputs, and 35 were either very satisfied or 
satisfied with the dissemination of outputs. Of the remaining respondents to these 
questions, most indicated they were neither satisfied nor dissatisfied. 

1.5. Overall, the responses to the USS are generally encouraging. Users are broadly satisfied 
with the communication, range, timeliness and overall dissemination of the products. The 
main areas for potential improvement include ease of access to the data and greater 
table-building flexibility. 

1.6. The findings will be used to inform the benefits realisation of the 2011 Census and provide 
valuable feedback for future planning. Against this background, the results confirm that the 
2011 Census dissemination has been of a high quality and fit for purpose. 
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2. Introduction 

2.1. To assess the overall quality of the delivery and dissemination of the 2011 Census 
outputs, NISRA conducted a voluntary survey of users who had either contacted the 
Customer Services Team in the Northern Ireland Census Office with information-related 
queries or played a key part in the development and management of the 2011 Census.  
Members of the Census Advisory Group, NISRA Heads of Branches, the NISRA Statistics 
Advisory Committee and the Census Bulk Delivery Group were also included. 

2.2. The aim of the 2011 Census User Satisfaction Survey (USS), was to secure information 
from users on: 

• their use of the outputs; 
• how well they felt that the information releases were publicised; 
• the accessibility of the Census information via the Northern Ireland Neighbourhood 

Information Service (NINIS) website; 
• their overall level of satisfaction with the outputs; and 
• suggestions they had for future outputs and their dissemination. 

2.3. The purpose of this report is to present the findings of the USS and, in particular, outline 
the value of the 2011 Census outputs to users and inform future planning. 

Questionnaire and Data Capture 

2.4. The questionnaire included a total of 22 questions and was designed to be completed in 
approximately 10 minutes. Most of the questions were similar to those used in a previous 
survey by the Office for National Statistics. The questionnaire used can be found in 
Appendix 1. 

2.5. The software package used to develop and manage the survey was called 
‘SurveyMonkey’, which is an online service. It allows the Survey Manager to create an 
online questionnaire that can be emailed directly to a range of customers for completion. 

2.6. The initial email shown in Appendix 1 inviting customers to take part in the survey was 
sent out on Monday 8 September 2014.  Two subsequent reminder emails were sent out 
on Tuesday 16 September and Tuesday 23 September.  Finally, a reminder was included 
in the Census Newsletter emailed out on Thursday 25 September.  The closing date for 
receipt of responses was Friday 26 September. 
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Analysis 

2.7. By the closing date of 26 September, a total of 44 responses had been received. These 
responses were imported from SurveyMonkey into a Census Office SPSS database. A 
data cleansing exercise was then carried out to ensure that the data were internally 
consistent (checking that the flow of control/filter rules had been applied/obeyed correctly 
etc).  This enforced routing (dependant on responses to previous questions) means that 
for some questions, where the user did not indicate having used an aspect of the census, 
for example, they will not have answered subsequent questions on this topic.  Two 
partially completed responses were removed from the analysis, reducing the final pool to 
42. 
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3. Results 

The results, which are based on a total of 42 individual responses, are presented on a question by 
question basis below. 

Q1. What best describes your background? 

Almost a quarter (10) of respondents belonged to Statutory organisations, a further six worked for 
Community/Voluntary organisations and five came from each of Central government, Local 
Government and Social/Academic research backgrounds. 

Q2. Did you use Northern Ireland Census outputs prior to the release of 2011 Census 
outputs? 

Q3. Have you used, or do you intend to use, 2011 Northern Ireland Census outputs? 

The vast majority of the 42 respondents said that they had used Census outputs previously (38) 
and/or intended to use the 2011 Census data (39). 

Q4. What have you used / do you intend to use the 2011 Northern Ireland Census outputs 
for? 

Q5. Please tell us more about your use of the 2011 Northern Ireland Census outputs. 

Of the 39 respondents who completed this ‘tick all that apply’ question, 21 said that they use 
Census outputs for Regional/local comparisons, 18 for Social/Academic research and 16 for 
Market research/Information services/Data analytics. Twenty took the opportunity to say more 
about their use of the information.  The most common uses given were targeting resources, 
informing the completion of funding applications, and supporting both consultancy and research. 

Q6. How did you become aware of the publication of 2011 Northern Ireland Census 
outputs? 

This was a ‘tick all that apply’ question.  Three in four (31 of the 42) respondents said they had 
become aware of the publication of the 2011 Census outputs through their use of the NISRA 
Census website, 29 through the regular Census newsletters and 14 while on the NINIS website. 

Q7. How well has the schedule of 2011 Northern Ireland Census releases been 
communicated? 

Q8. If ‘not well’ or ‘not at all well’, why do you think the release schedule was not well 
communicated? 

Almost all respondents (39 out of 42) believed the schedule of releases for the 2011 Census was 
either well or very well communicated, while one respondent ticked the ‘Not Well’ option. No-one 
responded to Q8. 
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Q9. Which of the following Census themes interest you? 

This was a ‘tick all that apply’ question.  The most common themes of interest included 
Demography (38 of 42 respondents), Labour Market (30) and Ethnicity, Identity, Language and 
Religion, Health and Housing and Accommodation (each ticked by 29). 

Q10. Thinking about access to the 2011 Northern Ireland Census outputs, how satisfied are 
you with the following:  

(Ability to locate the data required; Range of the available data; Timeliness of the data; Ability to 
locate relevant supporting information (metadata)) 

Q11. Please comment further about your responses. 

Table 1, see page 8, illustrates that most of the 42 respondents were either very satisfied or 
satisfied with their access to the data, including: 

• 34 with the ability to locate data that they required; 
• 33 with the range of data available; 
• 32 with the timeliness of the data; and 
• 30 with the ability to find the supporting information. 

Of the remaining respondents to these questions, most indicated they were neither satisfied nor 
dissatisfied; one respondent was dissatisfied with the ability to locate data, while two were 
dissatisfied with the range of data available, the timeliness of the data and/or the ability to find the 
supporting information. 

Eleven respondents took the opportunity to say more about their access to the outputs.  Generally 
the comments were positive regarding accessibility, although some respondents expressed 
concerns about the inability to create user generated tables, product download speeds (however, 
users did acknowledge that this may be due to the size of files being downloaded) and navigation 
of NINIS. One respondent was critical of the utility and coverage of Local Characteristics tables. 

Table 1: Access to data 

 
Very 

satisfied Satisfied 
Neither 

satisfied nor 
dissatisfied 

Dissatisfied Very 
dissatisfied Total 

Ability to locate data 16 18 7 1 0 42 

Range of data available 17 16 7 2 0 42 

Timeliness 13 19 8 2 0 42 

Ability to find supporting information 13 17 10 2 0 42 
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Q12. How satisfied were you with the following 2011 Northern Ireland Census products and 
supporting information? 

(Tables; Statistical commentary; Outputs prospectus; Quality Assurance and Methodology reports; 
Definitions and Output Classifications; Data visualisation tools on NINIS) 

Q13. Please comment further about your responses and tell us what other products / 
information you would find useful. 

As shown in Table 2, most of the 42 respondents were either very satisfied or satisfied with the 
products and supporting information including: 

• 35 with the outputs and supporting information; 
• 27 with the statistical commentary; 
• 28 with the Outputs Prospectus; 
• 27 with the Quality Assurance and Methodology reports; 
• 32 with the Definitions and Output Classifications; and 
• 27 with the data visualisation tools available on the NINIS website. 

Of the remaining respondents to these questions, most indicated they were neither satisfied nor 
dissatisfied, while some said they had not used the products or supporting information; three 
respondents were dissatisfied with the outputs and supporting information, while one was 
dissatisfied with the statistical commentary, the Outputs Prospectus, the Quality Assurance and 
Methodology reports, the Definitions and Output Classifications and/or the data visualisation tools 
on NINIS. 

Eight respondents took the opportunity to comment; several were complimentary about the 
supporting information, including statistical commentary, although some again pointed to the 
limitations of traditional tables and the ability to download data quickly (again it was acknowledged 
that this may be due to the capabilities of the user’s own internet facilities), while one had 
concerns about the coverage and utility of the Local Characteristics tables. 

Table 2: Census products and supporting information 

 
Very 

satisfied Satisfied Neither satisfied 
nor dissatisfied Dissatisfied Very 

dissatisfied 
Have 

not used Total 

Outputs and supporting 
information 18 17 4 3 0 0 42 

Statistical commentary 14 13 10 1 0 4 42 

Outputs Prospectus 11 17 12 1 0 1 42 

Quality Assurance and 
Methodology reports 11 16 11 1 0 3 42 

Definitions and Output 
Classifications 14 18 7 1 0 2 42 

Data visualisation tools 
available on NINIS 11 16 9 1 0 5 42 
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Q14. NINIS was the main dissemination tool for the 2011 Census data.  How satisfied were 
you with NINIS regarding: 

(Ability to access data; Ability to download data; NINIS in-built Geographical Information System 
(GIS); Ability to link to your own Geographical Information System (GIS); Interactive content and 
graphics) 

Table 3 shows that, in general, most of the 42 respondents were either very satisfied or satisfied 
with NINIS as the main dissemination tool including: 

• 32 with the ability to access data; 
• 33 with the ability to download data; 
• 21 with the NINIS in-built GIS; 
• 9 with the ability to link to their own GIS; and 
• 23 with the interactive content and graphics. 

Of the remaining respondents to these questions, most indicated they were neither satisfied nor 
dissatisfied, or they had not used this aspect of NINIS; two respondents were dissatisfied with the 
ability to access and/or download data, while one was dissatisfied with the interactive content and 
graphics. 

Table 3: NINIS dissemination 

 
Very 

satisfied Satisfied 
Neither 

satisfied nor 
dissatisfied 

Dissatisfied Very 
dissatisfied 

Did not 
use Total 

Ability to access data 19 13 7 2 0 1 42 

Ability to download data 18 15 6 2 0 1 42 

NINIS in-built GIS 10 11 11 0 0 10 42 

Ability to link your own GIS 4 5 12 0 0 21 42 

Interactive content and graphics 10 13 12 1 0 6 42 

Q15. How would you rate your overall satisfaction with the dissemination of the 2011 
Northern Ireland Census data? 

Q16. Please comment further on how you might improve the 2011 Census dissemination. 

The majority (35) of the 42 respondents were either very satisfied or satisfied with the 
dissemination on the 2011 Census data, while the remaining 7 were neither satisfied nor 
dissatisfied. 

Eleven respondents took the opportunity to comment further; responses were largely positive with 
regards to dissemination. Some respondents highlighted potential areas for improvement including 
NINIS search functions, table specifications, limitations on the ability of users to generate tables 
and NINIS download speeds (although this may be related to issues with file sizes and internet 
capabilities for users, as previously acknowledged). 
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Q17. Have you used any of the statistical bulletins published together with the 2011 Census 
releases? 

Q18. If yes, how satisfied were you with these in terms of: 

(Highlighting key messages; Aiding interpretation; Aiding understanding; Readability; Providing 
context; Data visualisation; Linking to source data/tables) 

Table 4 shows that of the 23 respondents who reported using the statistical bulletins (in Q17), 
most were either very satisfied or satisfied with the above aspects, some were neither satisfied nor 
dissatisfied (mostly in relation to data visualisation and linking to source data/tables), 1 was 
dissatisfied how well the bulletins highlighted key messages, while one did not respond to Q18. 

Among the positive responses: 

• 20 were either very satisfied or satisfied with how well they highlighted key messages; 
• 20 were either very satisfied or satisfied with how well they aided interpretation; 
• 21 were either very satisfied or satisfied with how well they aided understanding; 
• 20 were either very satisfied or satisfied with their readability; 
• 19 were either very satisfied or satisfied with how well they provided context; 
• 15 were either very satisfied or satisfied with their data visualisation; and 
• 15 were either very satisfied or satisfied with their linking to source data/tables. 

Table 4: Statistical bulletins 

 
Very 

satisfied Satisfied Neither satisfied 
nor dissatisfied Dissatisfied Very 

dissatisfied 
Did not 
respond Total 

Highlighting key 
messages 10 10 1 1 0 1 23 

Aiding interpretation 10 10 2 0 0 1 23 

Aiding understanding 8 13 1 0 0 1 23 

Readability 10 10 2 0 0 1 23 

Providing context 9 10 2 0 0 2 23 

Data visualisation 5 10 7 0 0 1 23 

Linking to source 
data/tables 6 9 7 0 0 1 23 
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Q19. How well did NISRA: 

(Consult with users about the Census; Keep users informed about Census plans; Produce outputs 
in a timely way; Produce sufficient outputs; Produce sufficient supporting material) 

As can be seen from Table 5, of the 41 respondents who answered this question, most felt NISRA 
performed very well or well in relation to the above aspects, while several gave a ‘don’t know’ 
response (notably, 11 respondents in relation to consulting with users about the Census).  A few 
respondents felt NISRA had not performed well in respect of: producing sufficient outputs (3); 
producing outputs in a timely way (2); keeping users informed about Census plans (1); and/or 
producing sufficient supporting information. 

Among the positive responses: 

• 30 said NISRA had consulted with users about the Census either very well or well; 
• 33 said NISRA had kept users informed about Census plans either very well or well; 
• 33 said NISRA had produced outputs in a timely way either very well or well; 
• 34 said NISRA had produced sufficient outputs either very well or well; and 
• 33 said NISRA had produced sufficient supporting information very well or well. 

Table 5: Consultation with users and production 

 
Very 
well Well Not 

well 
Not at all 

well 
Don't 
know 

Did not 
respond Total 

Consult with users about the Census 19 11 0 0 11 1 42 

Keep users informed about Census plans 20 13 1 0 7 1 42 

Produce outputs in a timely way 14 19 2 0 6 1 42 

Produce sufficient outputs 14 20 3 0 4 1 42 

Produce sufficient supporting material 13 20 1 0 7 1 42 

Q20. Thinking about future Census outputs, which of the following options would you find 
useful? 

The 41 respondents regarded the most useful approaches to future Census outputs as Geography 
based releases (27), Topic based releases (22), and more detailed tables at broader levels of 
geography or less detailed tables down to small areas of geography (17). 

Q21. Please use this text box to provide any other comments about the release of 2011 
Northern Ireland Census data. 

There were nine open-ended responses. These were for the most part positive, praising 
management, timing and provision of resources. Table naming and specification differences 
between UK Census offices were issues raised by one respondent.  
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Appendix 1 – Invitation letter and Questionnaire (8 September 2014) 

2011 Census User Satisfaction Survey 

You have previously been in contact with Census office regarding the 2011 Census, perhaps 
attending Census events or requesting information. Consequently, you are invited to take part in 
our online user satisfaction survey, which is about your experience of the 2011 Census data.  It 
should take around 10 minutes to complete. 

Your views on the presentation and associated commentary, datasets and supporting information 
will provide valuable feedback for assessing the value of the 2011 Census and for future planning. 

Please note the following before starting this survey: 

1. This survey is being carried out by the Northern Ireland Statistics and Research 
Agency. 

2. Individual responses will be treated as strictly confidential and NISRA will not release 
any identifiable information without obtaining prior consent from respondents. 

3. NISRA cannot reply to responses given in free text boxes. 

Please respond by 26 September 2014. 

Thank you 

Census Customer Services, 

NISRA 

  



2011 Census User Satisfaction Survey 
Summary Report 
March 2015 
 
 

 
 

13 

Q1. What best describes your background? 

Government Department 
Local Government 
Statutory organisation 
Private sector organisation 
Community / Voluntary 
Press / Media 
Social / Academic research 
Market research / Information services / Data analytics 
Private Individual 
Other (please specify) 

Q2. Did you use Northern Ireland Census outputs prior to the release of 2011 Census 
outputs? 

Yes 
No 

Q3. Have you used, or do you intend to use, 2011 Northern Ireland Census outputs? 

Yes 
No (skip questions 4 and 5) 

Q4. What have you used / do you intend to use the 2011 Northern Ireland Census outputs 
for? 

(Tick all that apply) 

Business / financial planning / funding bids 
Investment decisions 
Location decisions 
Regional / local comparisons 
Education projects 
Social / Academic research 
Market research / Information services / Data analytics 
Policy making 
Service planning 
Equality and diversity assessments 
Allocation of resources 
Benchmark for other data sources 
Other (please specify) 
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Q5. Please tell us more about your use of the 2011 Northern Ireland Census outputs. 

Q6. How did you become aware of the publication of 2011 Northern Ireland Census 
outputs? 

(Tick all that apply) 

Northern Ireland Census newsletter / email 
NISRA Census website 
Northern Ireland Neighbourhood Information Service (NINIS) website 
NINIS e-zine 
Northern Ireland Census Information days 
News / media coverage 
NISRA social media (e.g. Twitter / Facebook) 
Office for National Statistics / National Records of Scotland websites / newsletters 
Online search engines 
Other (please specify) 

Q7. How well has the schedule of 2011 Northern Ireland Census releases been 
communicated? 

Very well 
Well 
Don’t know 
Not Well 
Not at all well 

Q8. If ‘not well’ or ‘not at all well’, why do you think the release schedule was not well 
communicated? 

Q9. Which of the following Census themes interest you? 

(Tick all that apply) 

Demography 
Ethnicity, Identity, Language and Religion 
Health 
Housing and Accommodation 
Qualifications 
Labour Market 
Travel to Work or Place of Study 
Migration 
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Q10. Thinking about access to the 2011 Northern Ireland Census outputs, how satisfied 
are you with the following; 

(Very satisfied, Satisfied, Neither satisfied nor dissatisfied, Dissatisfied, Very dissatisfied) 

Ability to locate the data required 
Range of the available data 
Timeliness of the data 
Ability to locate relevant supporting information (metadata) 

Q11. Please comment further about your responses. 

Q12. How satisfied were you with the following 2011 Northern Ireland Census products 
and supporting information? 

(Very satisfied, Satisfied, Neither satisfied nor dissatisfied, Dissatisfied, Very dissatisfied, 
Have not used product) 

Tables 
Statistical commentary 
Outputs prospectus 
Quality Assurance and Methodology reports 
Definitions and Output Classifications 
Data visualisation tools on NINIS 

Q13. Please comment further about your responses and tell us what other products / 
information you would find useful. 

Q14. NINIS was the main dissemination tool for the 2011 Census data. How satisfied were 
you with NINIS regarding: 

(Very satisfied, Satisfied, Neither satisfied nor dissatisfied, Dissatisfied, Very dissatisfied, 
Did not use) 

Ability to access data 
Ability to download data 
NINIS in-built Geographical Information System (GIS) 
Ability to link to your own Geographical Information System (GIS) 
Interactive content and graphics 

Q15. How would you rate your overall satisfaction with the dissemination of the 2011 
Northern Ireland Census outputs? 

(Very satisfied, Satisfied, Neither satisfied nor dissatisfied, Dissatisfied, Very dissatisfied) 
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Q16. Please comment further on how you might improve the 2011 Census dissemination. 

Q17. Have you used any of the statistical bulletins published together with the 2011 
Census releases?  

Yes 
No 

Q18. If ‘yes’, how satisfied were you with these in terms of: 

(Very satisfied, Satisfied, Neither satisfied nor dissatisfied, Dissatisfied, Very dissatisfied) 

Highlighting key messages 
Aiding interpretation 
Aiding understanding 
Readability 
Providing context 
Data visualisation 
Linking to source data / tables 

Q19. How well did NISRA: 

(Very well, Well, Don’t know, Not well, Not at all well) 

Consult with users about the Census 
Keep users informed about Census plans 
Produce outputs in a timely way 
Produce sufficient outputs 
Produce sufficient supporting material 

Q20. Thinking about future Census outputs, which of the following options would you find 
useful? 

More detailed tables at broader levels of geography 
Less detailed tables down to small areas of geography 
Topic based releases (e.g. Health, Labour Market) 
Geography based releases (e.g. all topics for District Councils) 
Univariate and Multivariate tables in separate releases 
Univariate and Multivariate tables in common releases 
Other (please specify) 

  



2011 Census User Satisfaction Survey 
Summary Report 
March 2015 
 
 

 
 

17 

Q21. Please use this text box to provide any other comments about the release of 2011 
Northern Ireland Census outputs. 

Q22. As part of the 2011 Census Benefits Realisation process, we hope to engage further 
with key users and with those who may have ideas for improvements to our service. 
If you are happy to be contacted, please provide your name and contact details 
below. 

Name 
Company 
Email 
Phone Number 
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